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Marketing Destinations and Venues for Conferences, Conventions and Business
Events introduces students to key areas of marketing and promotion that are
essential if destinations are to compete successfully in the rapidly expanding
global business event sector. It achieves this by looking at issues surrounding
business event marketing, strategic planning, destination and venue selling
strategies and future challenges.

The 2nd Edition has a so been updated to include:

- New content on: destination marketing organisations' and venues' use of
technology, use and impact of social media, sponsorship and partnership issues,
economic changes as well as their responses to demand for sustainable
meetings locations

- Updated and new case studies on growth areas and emerging markets e.g.
Middle East, Asia, Eastern Europe/Russia, Africaand South America, but also
to include material on mature markets, destinations and venue operators

- A genuinely international focusin terms of content and examples

- New review and discussion questions and, where appropriate, learning
outcomes

- New online resource package for students and lecturers including: weblinks,
power point slidesand project questions (coming soon).

Accessible, global and informative, thisis essential reading for all future business
event and conference managers.
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Marketing Destinations and Venues for Conferences, Conventions and Business Events introduces students
to key areas of marketing and promotion that are essentia if destinations are to compete successfully in the
rapidly expanding global business event sector. It achieves this by looking at issues surrounding business
event marketing, strategic planning, destination and venue selling strategies and future challenges.

The 2nd Edition has also been updated to include:

- New content on: destination marketing organisations’ and venues' use of technology, use and impact of
social media, sponsorship and partnership issues, economic changes as well as their responses to demand
for sustainable meetings |locations

- Updated and new case studies on growth areas and emerging markets e.g. Middle East, Asia, Eastern
Europe/Russia, Africaand South America, but also to include material on mature markets, destinations and
venue operators

- A genuinely international focusin terms of content and examples

- New review and discussion questions and, where appropriate, learning outcomes

- New online resource package for students and lecturers including: weblinks, power point slides and
project questions (coming soon).

Accessible, global and informative, thisis essential reading for all future business event and conference
managers.
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Editorial Review
Review

"The 2nd edition of Marketing Destinations and Venues for Conferences, Conventions and Business
Events offers an excellent introduction to the topic. The book has been comprehensively updated to
include the latest trends and developmentsin web marketing, social media and technology. The book
offersan excellent range of international case studies, including a great selection of destinations,
intermediaries and venues, drawn from all four corners of the globe. Thisbook will be an invaluable
resour ce to anyone teaching, resear ching or studying conferences, conventions and business events.” -
Judith Mair, Senior Lecturer in Event Management, School of Business, The University of Queensland

"Thetimehas comefor destination marketersto start thinking globally. This book showsthe reader
examples of successful marketing techniques from all over the world, focusing on conference,
convention and business events. Included ar e valuable case studies and discussion questionsto
engender dialogues, whether in a classroom or boardroom. Thisbook should bein thelibrary of every
Destination Marketing Organization, and also used as a textbook in under graduate and graduate
college classes that focus on thistopic." - Patti J. Shock, CPCE, CHT, Academic Consultant, The
International School of Hospitality, Professor Emeritus, University of Nevada, Las Vegas

"Thisbook providesinsightsinto what shapestheindustry today and in the future, seen through the
critical lens of Rogers and Davidson, both recognised specialist in the MICE and Venues Industry. If
you want to stay one step ahead of your competitors, then don’t put thisbook down. Its essential

reading for professional development." - Scott Taylor, Chief Executive, Glasgow City Marketing Bureau

About the Author

Tony Roger s has been involved with the conference and business events sector for over 25 years. He has
managed several industry trade associations and now runs his own consultancy specialising in research and
destination/venue marketing. He served as a Visiting Fellow at Leeds Beckett University for eight years.

Rob Davidson’s main area of expertise is business events. He has written extensively on that theme. As
Managing Director of MICE Knowledge, a consultancy specialising in business events research, education
and training, he has undertaken research projects for many major organisations including Reed Travel
Exhibitions.

Users Review
From reader reviews:

Esmeralda Rossman:

The experience that you get from Marketing Destinations and Venues for Conferences, Conventions and
Business Events (Events Management) will be the more deep you looking the information that hide into the
words the more you get enthusiastic about reading it. It doesn't mean that this book is hard to comprehend



but Marketing Destinations and Venues for Conferences, Conventions and Business Events (Events
Management) giving you thrill feeling of reading. The author conveys their point in specific way that can be
understood by simply anyone who read this because the author of this e-book is well-known enough. This
specific book also makes your own vocabulary increase well. It is therefore easy to understand then can go to
you, both in printed or e-book style are available. We recommend you for having this kind of Marketing
Destinations and Venues for Conferences, Conventions and Business Events (Events Management) instantly.

Judith Lucas:

Areyou kind of hectic person, only have 10 aswell as 15 minute in your time to upgrading your mind talent
or thinking skill possibly analytical thinking? Then you are receiving problem with the book as compared to
can satisfy your small amount of timeto read it because pretty much everything time you only find e-book
that need more time to be learn. Marketing Destinations and Venues for Conferences, Conventions and
Business Events (Events Management) can be your answer asit can be read by you who have those short
extratime problems.

David Sayre:

Beside this Marketing Destinations and Venues for Conferences, Conventions and Business Events (Events
Management) in your phone, it could give you away to get closer to the new knowledge or info. The
information and the knowledge you can got here is fresh from the oven so don't possibly be worry if you feel
like an old peoplelivein narrow village. It is good thing to have Marketing Destinations and V enues for
Conferences, Conventions and Business Events (Events Management) because this book offers for you
readable information. Do you often have book but you do not get what it's exactly about. Oh come on, that
wil happen if you have thisin your hand. The Enjoyable agreement here cannot be questionable, similar to
treasuring beautiful island. Use you still want to miss this? Find this book and also read it from today!

Robert Jones:;

As a student exactly feel bored to be able to reading. If their teacher asked them to go to the library or make
summary for some e-book, they are complained. Just little students that has reading's soul or rea their leisure
activity. They just do what the instructor want, like asked to the library. They go to generally there but
nothing reading very seriously. Any students feel that examining is not important, boring and also can't see
colorful photographs on there. Yeah, it is being complicated. Book is very important for you personaly. As
we know that on this age, many ways to get whatever we wish. Likewise word says, ways to reach Chinese's
country. Therefore this Marketing Destinations and V enues for Conferences, Conventions and Business
Events (Events Management) can make you sense more interested to read.
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