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Editorial Review

Review
"Mooij has written an insightful and informative update to her earlier work about the cultural aspects of
international marketing. . . . The book is filled with cultural, country, and company examples that help
illustrate and explain the paradoxes international marketers are likely to encounter." (P.G. Kishel CHOICE
2005-12-01)

About the Author
Marieke de Mooij, Ph.D. (Netherlands), is a consultant in cross-cultural communications, as well as a
retired profesora associada of international advertising at the University of Navarra in Spain and visiting
professor at several universities across the world. She is the author of several academic publications on the
influence of culture on marketing and advertising. She has also authored books on culture and consumer
behavior as well as culture and communication theory worldwide.

Users Review

From reader reviews:

Helga Lever:

Book is definitely written, printed, or descriptive for everything. You can know everything you want by a
publication. Book has a different type. As you may know that book is important point to bring us around the
world. Next to that you can your reading skill was fluently. A e-book Global Marketing and Advertising:
Understanding Cultural Paradoxes will make you to be smarter. You can feel a lot more confidence if you
can know about every little thing. But some of you think that will open or reading a book make you bored. It
isn't make you fun. Why they could be thought like that? Have you seeking best book or appropriate book
with you?

Judy Young:

Book is to be different for every single grade. Book for children until adult are different content. As you may
know that book is very important normally. The book Global Marketing and Advertising: Understanding
Cultural Paradoxes was making you to know about other knowledge and of course you can take more
information. It is extremely advantages for you. The reserve Global Marketing and Advertising:
Understanding Cultural Paradoxes is not only giving you considerably more new information but also being
your friend when you really feel bored. You can spend your personal spend time to read your guide. Try to
make relationship with all the book Global Marketing and Advertising: Understanding Cultural Paradoxes.
You never sense lose out for everything should you read some books.

Deborah Ayers:

The book Global Marketing and Advertising: Understanding Cultural Paradoxes will bring you to definitely



the new experience of reading some sort of book. The author style to elucidate the idea is very unique.
Should you try to find new book to read, this book very appropriate to you. The book Global Marketing and
Advertising: Understanding Cultural Paradoxes is much recommended to you you just read. You can also get
the e-book from official web site, so you can easier to read the book.

Kevin Adams:

The book untitled Global Marketing and Advertising: Understanding Cultural Paradoxes contain a lot of
information on the idea. The writer explains her idea with easy means. The language is very clear and
understandable all the people, so do not really worry, you can easy to read that. The book was written by
famous author. The author gives you in the new age of literary works. It is possible to read this book because
you can keep reading your smart phone, or gadget, so you can read the book throughout anywhere and
anytime. If you want to buy the e-book, you can open their official web-site as well as order it. Have a nice
study.
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