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"All good marketing is local. Global companies know this and are going
"glocal".There is also a trend towards the ‘Internet of Everything’, which
revolutionizes the whole marketing discipline. Svend Hollensen has captured all
the latest trends very well with the new cases in his seventh edition of Global
Marketing."  

Philip Kotler, S. C. Johnson & Son Distinguished Professor of International
Marketing, Kellogg School of Management, Northwestern University

 

In this era of increased globalisation, if there’s one textbook that today’s students
and tomorrow’s marketers need to read, it’s Svend Hollensen’s world renowned
text. For over fifteen years Global Marketing has been the definitive, truly
international guide to marketing. During that time, borders have become ever
more transient and this book more central to the work of marketers all around the
world.

 

Now into its seventh edition, Global Marketing continues to be the most up-to-
date and thorough text of its kind, with cutting-edge case studies and a focus on
the impact of new technologies and perspectives on international marketing. This
seventh edition expands on a number of new topics, including: shared economy
solutions, social media, e-services and smartwatch app marketing, as well as
many more.

It is ideal for undergraduate and postgraduate students studying international
marketing, and for any practitioners who want to take their global marketing
strategies to the next level.

 

"The world today truly is flat, and a sound global perspective is an absolute must
for all students. Svend Hollensen's Global Marketing provides a thorough and
comprehensive treatment that delivers on this need."
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Michael R. Solomon, Professor of Marketing, Haub School of Business,
Saint Joseph's University, USA, and Professor of Consumer Behaviour,
University of Manchester, UK 

 

“The best textbook on global marketing I have come across! The case studies,
many of them available online, provide an excellent basis for class discussion.”

Elisabeth Götze, Vienna University of Economics and Business

 

“Excellent level of detail in each chapter to support learning around strategic
global marketing decisions. The video case studies are a huge bonus and really
help to bring the subject alive. “

Giovanna Battiston, Senior Lecturer in Marketing, Sheffield Hallam
University

 

Key Features include:

A clear part structure, organised around the five main decisions that marketing●

people in companies face in connection to the global marketing process
End of part and end of chapter case studies helping students to understand how●

the theory relates to real world application
Video case studies (available at www.pearsoned.co.uk/hollensen), showing●

how practitioners are using Global Marketing in their work

 

About the author

 

 Svend Hollensen is Associate Professor of International Marketing at the
University of Southern Denmark and has worked as a marketing consultant for
several international companies and organizations. As well as this book, he is the
author of other Pearson texts, including Marketing Management and Essentials of
Global Marketing.

 

Student resources specifically written to complement this textbook are at 
www.pearsoned.co.uk/hollensen
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Editorial Review

From the Back Cover
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Hollensen has captured all the latest trends very well with the new cases in his seventh edition of Global
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Philip Kotler, S. C. Johnson & Son Distinguished Professor of International Marketing, Kellogg School of
Management, Northwestern University
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Users Review

From reader reviews:

George Carter:

The book Global Marketing (7th Edition) gives you the sense of being enjoy for your spare time. You need
to use to make your capable more increase. Book can for being your best friend when you getting anxiety or
having big problem together with your subject. If you can make looking at a book Global Marketing (7th
Edition) to become your habit, you can get a lot more advantages, like add your current capable, increase
your knowledge about some or all subjects. It is possible to know everything if you like open up and read a
guide Global Marketing (7th Edition). Kinds of book are a lot of. It means that, science publication or
encyclopedia or other people. So , how do you think about this book?

Bethany Christiansen:

In this 21st century, people become competitive in most way. By being competitive today, people have do
something to make them survives, being in the middle of the particular crowded place and notice through
surrounding. One thing that at times many people have underestimated it for a while is reading. Yes, by
reading a publication your ability to survive enhance then having chance to stand up than other is high. For



you personally who want to start reading some sort of book, we give you this kind of Global Marketing (7th
Edition) book as nice and daily reading publication. Why, because this book is more than just a book.

Nancy Lowery:

You can obtain this Global Marketing (7th Edition) by check out the bookstore or Mall. Just viewing or
reviewing it can to be your solve issue if you get difficulties for your knowledge. Kinds of this e-book are
various. Not only by simply written or printed but can you enjoy this book by simply e-book. In the modern
era like now, you just looking by your mobile phone and searching what their problem. Right now, choose
your current ways to get more information about your publication. It is most important to arrange yourself to
make your knowledge are still revise. Let's try to choose right ways for you.

Jesus Curry:

That publication can make you to feel relax. That book Global Marketing (7th Edition) was bright colored
and of course has pictures around. As we know that book Global Marketing (7th Edition) has many kinds or
variety. Start from kids until young adults. For example Naruto or Detective Conan you can read and feel
that you are the character on there. Therefore , not at all of book are generally make you bored, any it offers
up you feel happy, fun and rest. Try to choose the best book for yourself and try to like reading in which.
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