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Cultural Tourism remains the only book to bridge the gap between cultural
tourism and cultural and heritage management. Thefirst edition illustrated how
heritage and tourism goals can be integrated in a management and marketing
framework to produce sustainable cultural tourism. The current edition takes this
further to base the discussion of cultural tourism in the theory and practice of
cultural and heritage management (CM and CHM), under the understanding that
for tourism to thrive, a balanced approach to the resource base it uses must be
maintained. An ‘umbrella approach’ to cultural tourism represents a unique
feature of the book, proposing solutions to achieve an optimal outcome for all
sectors.

Reflecting the many important developments in the field this new edition has
been completely revised and updated in the following ways:

» New sections on tangible and intangible cultural heritage and world heritage
Sites.

» Expanded material on cultural tourism product development, the cultural
tourism market and consumer behaviour, planning and delivery of exceptional
experiences

* New case studies throughout drawn from cultural attractions in developing
countries such as Southeast Asia, China, South Africaand the Pacific aswell as
from the developed world, particularly the United States, Britain, Japan,
Singapore, Australia and Canada.

Written by expertsin both tourism and cultural heritage management, this book
will enable professionals and students to gain a better understanding of their own
and each other’ sroles in achieving sustainable cultural tourism. It provides a
blueprint for producing top-quality, long-term cultural tourism products.
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Cultural Tourism remains the only book to bridge the gap between cultural tourism and cultural and heritage
management. Thefirst edition illustrated how heritage and tourism goals can be integrated in a management
and marketing framework to produce sustainable cultural tourism. The current edition takes this further to
base the discussion of cultural tourism in the theory and practice of cultural and heritage management (CM
and CHM), under the understanding that for tourism to thrive, a balanced approach to the resource base it
uses must be maintained. An ‘umbrella approach’ to cultural tourism represents a unique feature of the book,
proposing solutions to achieve an optimal outcome for al sectors.

Reflecting the many important developments in the field this new edition has been completely revised and
updated in the following ways:

» New sections on tangible and intangible cultural heritage and world heritage sites.

» Expanded material on cultural tourism product development, the cultural tourism market and consumer
behaviour, planning and delivery of exceptional experiences

» New case studies throughout drawn from cultural attractions in developing countries such as Southeast
Asia, China, South Africa and the Pacific as well as from the developed world, particularly the United States,
Britain, Japan, Singapore, Australia and Canada.

Written by experts in both tourism and cultural heritage management, this book will enable professionals and
students to gain a better understanding of their own and each other’ srolesin achieving sustainable cultural
tourism. It provides a blueprint for producing top-quality, long-term cultural tourism products.
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Editorial Review

Review

"Who would havethought it could be done? Well they did it! The authors have taken an already well-
written, informative, and insightful volumeto higher heights. du Cros and M cK er cher have expanded
thisnew version of Cultural Tourism to be moreinclusive and updated in its content and cover age.
Thiserudite book isa must read for scholarsand practitionerswho areinterested in the enormity and
pervasiveness of cultureasa resourcefor tourism!" - Dallen J. Timothy, Professor School of Community
Resources and Development, Arizona State University

About the Author

Hilary du Crosis an Honorary Research Fellow, University of New Brunswick, Canada. She has a unique
perspective on tourism, heritage and arts management after 30 years as an academic and consultant in the
Asia-Pacific Region. Books include The Arts and Events with Lee Jolliffe (Routledge 2014) and Cultural
Heritage Management in Chinawith Y .S.F Lee (Routledge 2009).

Bob McKercher isaProfessor of Tourism at the Hong Kong Polytechnic University. He has wide ranging
research interests focused around special interest tourism markets, product development and consumer
behaviour. He received his PhD from the University of Melbourne in Australia, a Masters degree from
Carleton University in Ottawa, Canada and his undergraduate degree from Y ork University in Toronto,
Canada. Prior to entering academia, he worked in a variety of operational and advocacy position in the
Canadian tourism industry.

Users Review
From reader reviews:
Loretta Faria:

The book Cultural Tourism, 2nd Edition can give more knowledge and also the precise product information
about everything you want. Why must we leave avery important thing like a book Cultural Tourism, 2nd
Edition? Wide variety you have a different opinion about reserve. But one aim this book can give many data
for us. It isabsolutely correct. Right now, try to closer using your book. Knowledge or details that you take
for that, you can give for each other; it is possible to share al of these. Book Cultural Tourism, 2nd Edition
has simple shape however you know: it has great and large function for you. Y ou can seem the enormous
world by open and read abook. So it is very wonderful.

George Rodriguez:

As people who live in typically the modest era should be up-date about what going on or information even
knowledge to make these individuals keep up with the era and that is always change and move ahead. Some
of you maybe may update themselves by reading books. It is a good choice for you personally but the
problems coming to a person is you don't know which you should start with. This Cultural Tourism, 2nd



Edition is our recommendation to make you keep up with the world. Why, since this book serves what you
want and wish in this era.

Teresa Burns:

This book untitled Cultural Tourism, 2nd Edition to be one of several books this best seller in thisyear, this
is because when you read this reserve you can get alot of benefit init. Y ou will easily to buy that book in the
book retailer or you can order it through online. The publisher on this book sells the e-book too. It makes you
quicker to read this book, since you can read this book in your Mobile phone. So there is no reason to your
account to past this guide from your list.

Theodor e Dubose:

Y ou will get this Cultural Tourism, 2nd Edition by go to the bookstore or Mall. Merely viewing or reviewing
it may to be your solveissueif you get difficulties for your knowledge. Kinds of this book are various. Not
only by means of written or printed but in addition can you enjoy this book by e-book. In the modern era
including now, you just looking from your mobile phone and searching what your problem. Right now,
choose your ways to get more information about your book. It is most important to arrange yourself to make
your knowledge are still up-date. Let's try to choose appropriate ways for you.
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