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'Literally and metaphorically, this long-overdue book is full of emotions. While
illustrating the role and implications of human emotions on consumption
behaviour, the author does it passionately. She comments on the evidence that
consumers desire much more than functional utility and material possession of
goods. Positive, negative, and mixed emotions are better predictors of the way
consumers elaborate meanings of their possessions as well as sounder
explanations of the way consumption is used in order to navigate social
relations.'
- Luca M. Visconti, ESCP Europe, France

This stimulating book scrutinizes how emotions function in consumers, from
both a psychological and a managerial perspective. It demonstrates how
gratitude, happiness, guilt, anger, pride and sadness determine different post-
consumption behaviours such as positive and negative word of mouth,
repurchase intention and complaint behavior.

The emotional side of consumption seems to play an essential role in explaining
choices made and actions taken by consumers. Isabella Soscia explores the
cognitive antecedents and the action tendencies of happiness and unhappiness
and social emotions such as guilt and pride, anger and gratitude are analyzed.
The book will equip managers with conceptual tools and managerial guidance
either to prevent certain emotions from arising in consumers or to generate
desired emotions in consumers and so to inhibit or promote appropriate actions.
Using empirical examples, Isabella Soscia demonstrates that different emotions
predict specific different types of post-consumption behaviors and that cognitive
antecedents specified in the psychology literature elicit them.

Emotions and Consumption Behaviour will prove invaluable for consumer
behavior scholars and marketing scholars. Students will find the examples and
short case-study descriptions that clarify the theoretical content illuminating. As
each of the emotions analysed has different managerial implications, marketing
managers, and brand and product managers as well as advertising managers will
find that this book helps them to design marketing strategy.

Contents: Preface 1. Consumer Emotions and Behaviour 2. Happiness and
Unhappiness 3. Pride and Sense of Guilt 4. Anger and Gratitude 5. Consumption
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'Literally and metaphorically, this long-overdue book is full of emotions. While illustrating the role and
implications of human emotions on consumption behaviour, the author does it passionately. She comments
on the evidence that consumers desire much more than functional utility and material possession of goods.
Positive, negative, and mixed emotions are better predictors of the way consumers elaborate meanings of
their possessions as well as sounder explanations of the way consumption is used in order to navigate social
relations.'
- Luca M. Visconti, ESCP Europe, France

This stimulating book scrutinizes how emotions function in consumers, from both a psychological and a
managerial perspective. It demonstrates how gratitude, happiness, guilt, anger, pride and sadness determine
different post-consumption behaviours such as positive and negative word of mouth, repurchase intention
and complaint behavior.

The emotional side of consumption seems to play an essential role in explaining choices made and actions
taken by consumers. Isabella Soscia explores the cognitive antecedents and the action tendencies of
happiness and unhappiness and social emotions such as guilt and pride, anger and gratitude are analyzed.
The book will equip managers with conceptual tools and managerial guidance either to prevent certain
emotions from arising in consumers or to generate desired emotions in consumers and so to inhibit or
promote appropriate actions. Using empirical examples, Isabella Soscia demonstrates that different emotions
predict specific different types of post-consumption behaviors and that cognitive antecedents specified in the
psychology literature elicit them.

Emotions and Consumption Behaviour will prove invaluable for consumer behavior scholars and marketing
scholars. Students will find the examples and short case-study descriptions that clarify the theoretical content
illuminating. As each of the emotions analysed has different managerial implications, marketing managers,
and brand and product managers as well as advertising managers will find that this book helps them to
design marketing strategy.

Contents: Preface 1. Consumer Emotions and Behaviour 2. Happiness and Unhappiness 3. Pride and Sense
of Guilt 4. Anger and Gratitude 5. Consumption Emotions and the Determination of Post-consumption
Behaviour References Index
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Editorial Review

Review
A structured, scientific approach to the study of emotional responses that is of interest to both managers and
consumers. For marketing managers, this book proposes a simple method to understand how individual
emotions, such as guilt or happiness, influence specific post-purchase behaviors. For consumers, it illustrates
the broader implications of emotions that are routinely experienced while choosing, buying, and consuming
products and services. Overall, the author deals with the elusive, complex, but highly fascinating subject of
emotions and consumer behaviour in a lucid and coherent manner. --Simona Botti, London Business School,
UK

About the Author
Isabella Soscia, SKEMA Business School, France

Users Review

From reader reviews:

Teddy Hathorn:

Do you have favorite book? When you have, what is your favorite's book? Guide is very important thing for
us to learn everything in the world. Each publication has different aim or even goal; it means that book has
different type. Some people feel enjoy to spend their time for you to read a book. They may be reading
whatever they get because their hobby is actually reading a book. How about the person who don't like
reading a book? Sometime, particular person feel need book when they found difficult problem as well as
exercise. Well, probably you should have this Emotions and Consumption Behaviour.

Margaret Barone:

You could spend your free time to read this book this reserve. This Emotions and Consumption Behaviour is
simple to create you can read it in the playground, in the beach, train in addition to soon. If you did not have
got much space to bring the printed book, you can buy often the e-book. It is make you much easier to read
it. You can save the actual book in your smart phone. And so there are a lot of benefits that you will get
when you buy this book.

Alma Rasmussen:

Many people spending their time frame by playing outside with friends, fun activity using family or just
watching TV all day long. You can have new activity to pay your whole day by examining a book. Ugh, ya
think reading a book will surely hard because you have to bring the book everywhere? It all right you can
have the e-book, having everywhere you want in your Cell phone. Like Emotions and Consumption
Behaviour which is having the e-book version. So , why not try out this book? Let's view.



Theresa Frost:

That guide can make you to feel relax. This particular book Emotions and Consumption Behaviour was
bright colored and of course has pictures on the website. As we know that book Emotions and Consumption
Behaviour has many kinds or variety. Start from kids until teens. For example Naruto or Investigation
company Conan you can read and think you are the character on there. Therefore not at all of book are make
you bored, any it offers up you feel happy, fun and relax. Try to choose the best book for you personally and
try to like reading in which.
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